\\\\\N&\N& )
17
\\aSSR\NN\N

n
@
c

“
@

2
S5

O

O
c
G
S

(1)




Mission Statement

Core Values

Target Audience

[WeTeTo)

Tagline

Colours

Typography

Social Media

Photography, Illustration & Artwork
Tone of Voice

Stationary

Flyers, Posters & Merchandise
Contact Details

© ON OO Ah W

10
12
13
14
15
16




aims to teach Business and
Marketing Skills to the Creative Sector.

The way the cultural
world works is changing...

exists to help companies and freelancers
navigate through and continually develop.

Aiming to be leaders in Teaching,
Consultancy and Producing
fills a gap in arts education enabling
creatives to learn how to run a business and
grow their potential exponentially.



creale kevoludor  cmporace  Lrarige  vpecerlt  VINnadedriess

Consulting Transparency Passionate

Artistic Creativity Education Optimistic Reliability

Evolving Committed Creative Industries Start CORE

Ups Freelancers Down to Earth Embrace

Change Open Mindedness Sustainability Consulting Inclusivity
Transparency Artistic Creativity Education

Producing Reliability Consistency Love Committed

Creative Industries Start Ups Freelancers Down to Earth Create

Revolution Embrace Change Sustainability
Consulting Inclusivity Transparency Passionate Artistic

Optimistic Producing Reliability Consistency Evolving

Love Committed Creative Industries Freelancers

Create Revolution Embrace Change Open

Mindedness Sustainability Consulting Inclusivity Transparency

Passionate Artistic Creativity Education Optimistic Producing

VALUES

Consistency Evolving Love Create
Revolution Open Mindedness Sustainability
Consulting Inclusivity Transparency Passionate Creativity
Education Optimistic Producing Reliability Consistency Evolving
Love Committed Start Ups
Down to Earth Create Revolution Embrace Change Open
Miastedness Sustainability Inclusivity

rassionate Artistic Creativity Education Optimistic Producing



TARGET
AUDIENCE

Key Demographic
» Age Range: 16-35
e Gender: 50% Female, 50% Male
e Working or training in the Creative
Industries.

Key Psychographics

e Passionate about the Creative

Industries

e Entrepreneurial drive and want to learn
new business skills.

» Striving for positive change in the Arts
workplace

Challenges

e Limited Business and Marketing Skills
due to a lack of education at Arts
Schools and Colleges.

e Years of the belief that arts and
business are polarising concepts.



LOGO

Minimum Sizing Greyscale
Never use The Arts Business Logo Greyscale logo can be used in high
with a height of less than 200px. contrast so that all font is legible.

Logo Clearspace
When using The Arts Business Logo please give it space to breath!



Business & Marketing Support
for the Creative Industries & Beyond

Business & Marketing Support
for the Creative Industries & Beyond

TAGLINE




Primary Colours

are taken from our logo
and used to help images
and titles pop. They can
be used for emphasis
and to keep images on
brand.

Secondary Colours

are used for large
bodies of text or passive
backgrounds to improve
accessibility and
legibility.

Primary Colours

Secondary Colours

WHITE
HEX #FFFFFF

RGB, 255,255,255
CMYK(0,0,0,0)

AQUA

HEX #55F1E4

RGB 85,241,228
CMYK(0.6473,0.0000,0.0539,0.0549)

TURQUOISE

HEX #1ACCBD

RGB 26,204,189
CMYK(0.8725,0.0000,0.0735,0.2000)

BLACK
HEX #000000

RGB, 255,255,255
CMYK(0,0,0,0)




Raleway

An elegant sans-serif typeface and our primary
font choice used across The Arts Business
website.

Roboto Condensed

Roboto has a dual nature. It has a mechanical
skeleton and the forms are largely geometric. At
the same time, the font features friendly and open
curves. This is a secondary font choice used for
certain headings, emphasis and contrast.

Architects Dauaanrer'

Unsurprisingly this Font is Inspired by the writing
of  the doughter of an architect this
Font incorporates the grophic, squared look of
architectural writing, combined with the natural
feel of daily handwriﬁna. Use a secondary Font to
aodd some creative Flair.



SOCIAL MEDIA
Please Dos

Instagram

e Do use B&W images only

¢ Do use approved fonts and colours in
images and ensure all script can be
easily read.

e Where using another company's
branding or logo, do frame it inside The
Arts Business colouring.

e Use stories to share thoughts and ideas.

Facebook

¢ Do post any events in Facebook and
ensure all participating companies are
linked in someway or another.

e Do reply to messages that come in as
quickly as possible. Don't keep our
customers waiting!

¢ Do share great content from friends and
colleagues! What are the Creative
Industries if not collaborative?

e Use stories to share thoughts and ideas.

Twitter

¢ Do use trending hashtags where
possible and appropriate.

¢ Do retweet and tag other artists and
companies who are appropriate to the
brand.

¢ Do be hilarious, don't be afraid to show

personality!
I -0

The Derby Mela

Events

Events

Calendar

| AlLittle Rand R
Birthdays
Discover

Hosting

+ Create Event v

AUG i
Manage Page events Alittle Rand R
2 Public - Hosted by The Arts Business
=" The Arts Business

@ The Swing Era % Interested  +/ Going
& Matt Miller
(o Saturday, 24 August 2019 at 13:00
about 10 months ago

o PQAEdinburgh
St Augustine's High School, 208 Broomhouse Road, EH12

About Disd

@ Messages
®, All messages
o Messenger

WV Instagram Direct

. ™ The Arts Business
WV Ppublished by Ruth West [?] - 26 May at 22:04 - @

My awesome friend Rachel Dingle has put On this bloody brilliant
online treasure hunt so if you're looking for something to do or have
an hour to kill please go and check it out!!

Twitter

United Kingdom trends

#LottoltCouldBeYou
Play Lotto online or on the App and It Could Be You! Rules apply.
B Promoted by The National Lottery

1 - Food - Trending
#FridayFeeling

2 - News - Trending
#Glasgow
Trending with: Glasgow City Centre

3 - Trending
West George Street

UK news
Police are dealing with an incident in central Glasgow

1 You Retweeted
Chris Cox @ @bigcox - Oct 7, 2019
@ This looks amazing. If you're into immersive theatre or escape rooms
are in the Southend area they you'd be an idiot if you didn’t go
< Show Up @ShowUpProds - Oct 1, 2019
Written it, produced it, designed it.... so naturally I'm in the promo v/

STAB IN THE DARK - Brand new experience now open in Southend-
Sea

"Part Escape Room, Part Theatre Performance"
Please RT!

showupproductions.co.ukftickets

e The Arts Business @TheArtsBiz - Oct 9, 2019
| Watching #TheTudors and thinking... Why does nobody play the lute
anymore?! #medievaltwitter #lute #tudortimes #imissthelute




Instagram

Facebook

. M The Arts Business

WY Published by Hootsuite [?] - 13 October 2019 - &

Ever wondered what on earth the difference between a category and
tag is? Learn why you should use them both in your blogposts!
http://ow.ly/PLyf30plar7

THEARTSBUSINESS.COM
What's the Difference Between Categories and Tags?

This is one of the first questions | asked myself when starting my blog

| A The Arts Business

Y Published by theartzbiz [?]- 9 October 2019 - &

e legendary #charliechaplin has our #quoteoftheday #quotestoliveby
iler i i

. ™ The Arts Business
WY Published by theartzbiz [?] - 10 September 2019 - &

g setting @warwit ial for a late night showing of
#astarisborn with @thelunacinema #beautifulevening #outdoorcinema
#cinema

Twitter

Bad hashtags

We've collected ten of the worst ever Twi
of #awks and bad publicity....

« #RIMJobs. The #Fail. ...

« 9.# Cairo.
#notguilty. The #Fail. ...
#susanalbumparty. The #Fail. ...
#CLitFest. The #Fail. ...
#WaitroseReasons. The #Fail. ...
#TRENDING. The #Fail. ...
#MadeMeSmile. The #Fail.

The Arts Business @TheArtsBiz - Aug 6, 2019
A Little R and R is coming at ya Edinburgh!

Get your tickets now:
tickets.edfringe.com/whats-on/littl...
#edfringe #MakeYourFringe
h. Ydchel
Ruth. Jech
7 o’ 2 o

DOY
PRODUCTIONS |1

RIDDLE’S COURT FOR
577 RovaL MiLE
18-24 RUGUST 1PM £9/£8 g
edfringe.com 0131353 0059  pgavenues.co.uk C

SOCIAL MEDIA
Please Don'ts

Instagram
e Don't use coloured images if it can be

avoided. Where using another
company's branding or logo, frame it
inside The Arts Business colours.

Don't use unapproved fonts and colours
in images and ensure all script can be
easily read.

Facebook
¢ Don't overuse Facebook for self

promotion. Always make sure
promotions are juxtaposed with
interesting, engaging content.

Don't overuse Instagram content, make
sure our Facebook users always receive
unique content.

Don't forget to post consistently.

Twitter

Don't forget to proofread hashtags, we
don't want to end up trending with
another #susanalbumparty .

Don't be afraid to use videos/gifs/bright
imagery, Instagram is a gallery, twitter is
used to grab people's attention.

Don't overuse Twitter for self promotion.
Always make sure promotions are
Jjuxtaposed with interesting, engaging
content.
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PHOTOGRAPHY,
ILLUSTRATION
& ARTWORK

e Keep any illustrations or
clip art simple and, where
possible, adapt to be in
The Arts Business brand
colours.

e Always credit artwork and
photography where
possible and appropriate.

e Try to make sure that
images are related to
either the blogpost
subject or to the Creative
Industries.

e Don't distort images and
ensure that the main focal
point is visible.




The way we talk is integral and

should be maintained thiroughout our

posts and creative content.

When our customers interact
with us we want them to feel
like they are joining us for a
coffee where we are explaining
different business and
marketing strategies.

The Creative Industries can be
rife with cynicism so at The
Arts Business we aim to bring
the feel good factor along with
a 'can do' attitude to everything
we do. (Although we do like a
little sarcasm on the side).

We don't want our customers
to be intimidated by business
and marketing speak so break
it down to the basics and make
it easy to digest without being
patronsing.

The Arts Business is written
from personal experience. We
learn as we go and hope to
empower others with the
knowledge we wish we'd had
when we started out.

TONE OF VOICE




STATIONARY

Email SiﬂnaJrur'e

RUTH WEST

FOUNDER AND DIRECTOR
Marketing & Business Advice for the Creative Industries & Beyond...

+44(0) 7731 371 827 f o @TheArtsBiz
info@theartsbusiness.com (o) @ThedrtzBiz

werw.theartsbusiness.com

Business Cards




FLYERS,
POSTERS &
MERCHANDISE

Examples
All must include The Arts Business Logo
even if the event is independently branded.
pendenty 15 [




Lo~ &

o
\
i
..._
{
i
|




